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This black tea stout beer is designed for those that enjoy their tea time and 
beer time at the same time. My goal for this project was to create an eye 
catching illustrative package that stuck with the viewer afterwards for its 
comedic concept. Its inspiration comes from the Victorian Era and the 
woman that founded that era.

4 Pack Packaging

Awards:
ACCEPTED INTO THE NATIONAL STUDENT SHOW & CONFERENCE (2021) 

AAF MISSISSIPPI GULF COAST STUDENT JUDGE’S CHOICE AWARD (2022)

AAF MISSISSIPPI GULF COAST GOLD ADDY AWARD (2022)

AAF DISTRICT 7 SILVER ADDY AWARD (2022)

YOUNG ONES ADC SHORTLIST (2022)

CREATIVE QUARTERLY RUNNER-UP (2022)

Empress Gangan
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Yellowstone National Park is known by many but can always be visited 
by more. My goal for this project was to create an attention drawing 
poster series through an unusual color palette and illustration as well 
as a consistently branded field guide for when you arrive. I was heavily 
inpsired by the minimal illustration style of Alexander Dux and 
Levente Szabo for this project. 

Travel Poster Series

Awards:
ACCEPTED INTO THE NATIONAL STUDENT SHOW & CONFERENCE (2021) 

Yellowstone
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Getting the audince to Yellowstone National Park was only 
half the battle. The other half would require ensuring they 
knew what to do and what they needed through a consistently 
branded field guide upon arrival. My goal was to make all the 
necessary information easy to find and understandable with a 
simple but engaging book. 

Field Guide Publication
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As a designer at StackCommerce, I create a wide range of assets and advertisements 
aimed at enhancing audience reach, product promotion, and driving increased 
engagement and revenue for our affiliate partners. Here I’ve honed my skills in creating 
simple and easy to follow layouts for the fast-paced digital world as well as a better 
understanding of photo manipulation to best show products in a more dynamic and 
display-like manner. 

While creating emails I aim to make engaging layouts that are user-friendly, highlight 
the selling points of a product, and showcase it in a more captivating way. Users 
subscribed to the newsletter receive unique emails featuring a wide variety of 
products ranging from niche finds to name brands.

Email Blast

Digtial Marketing
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These banners are featured on affiliate partners’ digital 
storefronts and aimed at highlighting specific products 
or collections for viewer browsing. 

During creation I select the most appropriate products 
to feature that best represented the sale. Each banner 
is constructed at a mobile and desktop format with 
the desktop being built at a larger pixel size for 
scalability across devices. 

Web Banners
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Another form of product promotion is through meta ads on 
Instagram and Facebook which allow us to partner directly 
with merchants and create brand-consistent ads that leverage 
the curiosity gap between the consumer and  product offered. 

Social Media Ads
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Articles are another way to directly market to consumers. 
I create imagery that best fits each article. This can take 
the form of a more branded and heavily photoshopped 
approach to product imagery or a simpler one with light 
touchups to lifestyle images. 

Article Imagery
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This annual cycling expo aimed at bringing the people of Seattle, WA all the 
new gear, information, and milestones in the world of cycling. During this two 
day event attendees can visit vender booths, guest talks, and any of the ride 
alongs throughout the cycling paths of the city. My goal for this project was 
to brand an annually held event for cycler lovers at all levels as well as a 
promotional campaign for 2022 in a fun and energetic manner.

Logo Suite / Brand Guideline  Publication

AAF MISSISSIPPI GULF COAST GOLD ADDY AWARD (2022)

AAF MISSISSIPPI GULF COAST SILVER ADDY AWARD (2022)

Paths Abound

Awards:
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Advertising for this event spans from flyers and brochures to posters 
and billboards, all geared towards selling tickets in the months leading 
up to the expo. Additionally, promotional items are available for 
purchase at the event itself.

Promotional Campaign

AAF MISSISSIPPI GULF COAST GOLD ADDY AWARD (2022)

AAF DISTRICT 7 SILVER ADDY AWARD (2022)

Awards:
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This Mongolian restaurant aims to bring customers a high end, culturally 
rich experience through the unique dishes of Mongolia. The goal for this 
project was to eliminate appropriating stereotypes often surrounding 
Asian restaurants. Instead, by exploring the history and culture, help bring 
a modern design that appreciates the traditions, customs, and most 
importantly food of not just any Asian restaurant, but a Mongolian one.

Logo Suite

Awards:
AAF MISSISSIPPI GULF COAST GOLD ADDY AWARD (2022)

Khiimori 
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Additionally, any good restaurant requires the essential packaging, menu, 
and a fun point of purchase for its customers to use and admire. My goal was 
to continue the modern theme of the brand as well as begin to establish the 
restaurant in a more high-end fashion. The brand’s color palette also allowed 
for variations in the packaging for more variety in the customer’s experience. 
The point of purchase is inspired by traditional Mongolian utensil sets which 
are wooden cylinders housing a pair of chopsticks and a knife.

To-Go Packaging / PoP / Menu

Awards:
AAF MISSISSIPPI GULF COAST GOLD ADDY AWARD (2022)

AAF MISSISSIPPI GULF COAST GOLD ADDY AWARD (2022)

AAF DISTRICT 7 SILVER ADDY AWARD (2022)

GDUSA NATIONAL PACKAGE DESIGN WINNER (2022)
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On the finance end of this restaurant business an investor lookbook was 
designed containing all the different information someone would need to 
know in order to invest with confidence. My goal for this publication was 
to create easy access to as much necessary information for investors as 
well as setting the tone through imagery of Mongolia’s culture and history. 

Investor Lookbook Publication
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In order to better advertise Khiimori, social media 
advertisements were created for the use of 
multiple platforms. My goal was to entice 
customers to the hypothetical grand opening and 
using to-go packaging to visually reinforce modern 
convinces like ordering online for easy delivery. 

Social Media Ads
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Supporting the advertisements is a 
website where menu items, 
catering services, online ordering, 
and restaurant locations can be 
found. My goal was to utilize 
imagery from both the culture and 
the food to allow the audience to 
feel a part of the culture and be 
enticed by the food. The QR code 
below shows an Xd preview of the 
site in action. 

Website
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Cannabis has often faced stigma, especially in the South, 
slowing its acceptance as a medical treatment. When my 
client wanted to open a medical cannabis dispensary in 
Hattiesburg, MS, I knew the logo needed to be minimal and 
trustworthy. The goal was to help change perceptions of 
cannabis use, presenting the dispensary as a legitimate and 
helpful business to shift from old stereotypes to a more 
positive and progressive view.

Logo & Stationery

Ferrcannabis
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What’s cooler than cruising on your board? Doing it with your crew. 
While you can’t enjoy Rock’em Sock’em Robots with the whole crew, I can 
capture the thrill of it on your skateboard. My goal for this project was to 
simply have some fun, drawing inspiration from my love of retro toys and 
camaraderie with friends.

Skateboard Illustration

Rock’em Sock’em 
Skateboard

Awards:
CREATIVE QUARTERLY RUNNER-UP (2022)
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Logo Suite

Nupath
Humanity needs a safer, cleaner, more reliable energy source to 
keep pace with our growing energy consumption, protect human 
lives, and protect the only home we have ever known.

Nuclear energy poses significantly less risk to human life and 
produces an unparalleled level of energy when compared to fossil 
fuels and renewables combined. The goal of this project is to initiate 
a compelling awareness campaign aimed at destigmatizing nuclear 
power and packaging it as a better primary energy alternative. By 
presenting nuclear energy in a fun and illustrative manner, we aim 
to engage and educate the next generation of decision-makers.
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These Nupath “travel” posters aimed to illustrate the 
difference between the world we currently live in 
using fossil fuels and the future we could have with 
the safe power of nuclear energy by giving the viewer 
a glimpse into that future. Lightbulbs will go on to be a 
repeated theme throughout this campaign as they are a 
universally understood icon for the use of energy. 

Poster Series
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As targeting the next generation was one of the primary focuses, it 
was important to reach them on their terms. In order to do this a PR 
kit full of promotionals, shown here and on the pages before and after 
this one, was created. It would be sent to influencers on YouTube and 
TikTok, as well as educators, who show a love for science and clean 
energy. It would contain t-shirts, stickers, the posters shown on the 
pages before this, and the info guide and company brochure on the 
following pages. My goal with this kit was to continue promoting nuclear 
energy in a fun and educational manner.

PR Kit / Promotionals
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Many beliefs about nuclear power are skewed from bad press and cognitive 
bias. The only way to change this is through making information readily available 
and keeping it engaging. Both the information guide and company brochure 
aim to do this while also bringing more transparency to the company that is 
promoting this information. All information found within represents decades 
worth of research brought to you in a fun and trustworthy brand scheme.

Info Guide Publication / Company Brochure



46

Continuing the theme of meeting our audience 
on their terms is the utilization of an Instagram 
account and ads for it. The goal was to create 
a consistently used page bringing information 
and transparency to viewers. 

Social Media Ads
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In order to follow up on 
the many references to the 
site for more information, a 
website was, well, created. It 
aims to continue the theme 
of transparency through 
company sources and fun 
educational facts on why 
we should trust nuclear 
energy. The QR code below 
shows an Xd preview of the 
site in action. 

Website



Thank you for your time!


